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Postal Service Surpasses Green Facilities Goals
Energy Use Decreases by Trillions of BTUs

WASHINGTON — One year after officially opening its first green roof in midtown Manhattan, the Postal
Service announced it continues to exceed its energy savings targets, placing the agency more than two
thirds of the way to achieving its goal to reduce energy use by 30 percent by 2015.

The green roof, atop the Morgan mail processing facility, covers 109,000 square feet, or nearly 2.5 acres.
During construction, approximately 90 percent of the original roof was recycled and reused on the new roof.
The green roof is the largest in New York City, and is one of the Postal Service’s largest environmental
projects to date. It will last 50 years, twice as long as the roof it replaced, and is part of the Postal Service's
greener facilities strategy. To see time-lapse construction video of the Morgan green roof — one year in 25
seconds — click: USPS Green Roof Time Lapse Video.

“A year ago, the Postal Service projected the green roof would help the Morgan facility save $30,000 in
annual energy expenses,” said Tom Samra, vice president, Facilities. “We're pleased to have surpassed
that goal, saving more than $1 million since the implementation of the green roof and other energy-saving
measures at Morgan.”

The Postal Service also projected the green roof would help reduce polluted storm water runoff 75 percent
in summer and 40 percent in winter. According to Samra, the Morgan facility is on track to meet those
goals, and is taking steps to monitor additional building performance measures including water quality, bio-
diversity and urban heat island effect.

Samra attributes the accelerated rate of savings to a 40 percent per month reduction in energy use and an
average decrease in energy expenses of 15 percent since the green roof's opening. The Morgan facility
replaced 1600 windows, deployed other energy-saving enhancements, and is pursuing Leadership in
Energy and Environmental Design (LEED) and High Performance and Sustainable Building (HPSB)
certifications.

Current LEED-certified postal facilities include Post Offices in Denver, CO, and Southampton, NY; and mail
processing centers in Greenville, SC, and Troy, MI. Across its 33,000 postal-owned facilities, the Postal
Service is making great strides reducing energy use as it implements energy-saving projects across its
inventory — impacting up to a total of 287 million square feet.

In 2009, the Postal Service implemented its Enterprise Energy Management System (EEMS) which allows
the Postal Service to monitor, manage and measure facility energy data and performance. Matched with a
‘culture of conservation’ among postal employees, EEMS has helped validate the Postal Service's
decrease in energy use by 10.8 trillion British thermal units (Btus) since 2005, and avoid more than $400
million in energy costs since 2007.

“We're working greener every day,” said Sam Pulcrano, vice president, Sustainability. “Our total energy use
is down and to date, the Postal Service has reduced facility energy intensity by more than 21 percent
based on a 2003 baseline, well ahead of the federal goal of 12 percent.”

Long considered a sustainability leader, the Postal Service has won more than 75 environmental awards,
including 40 White House Closing the Circle, 10 Environmental Protection Agency WasteWise Partner of
the Year, Climate Action Champion, Direct Marketing Association Green Echo, and the Postal Technology
International Environmental Achievement of the Year, 2009.



For more information about the Postal Service’s sustainability initiatives, visit the green newsroom and
usps.com/green.

The Postal Service receives no tax dollars for operating expenses, and relies on the sale of postage,
products and services to fund its operations.
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Please Note: For broadcast quality video and audio, photo stills and other media resources, visit the USPS Newsroom at
WWW.USpS.com/news.

A self-supporting government enterprise, the U.S. Postal Service is the only delivery service that reaches every address in the nation,
150 million residences, businesses and Post Office Boxes. The Postal Service receives no direct support from taxpayers. With 36,000
retail locations and the most frequently visited website in the federal government, the Postal Service relies on the sale of postage,
products and services to pay for operating expenses. Named the Most Trusted Government Agency six consecutive years and the
sixth Most Trusted Business in the nation by the Ponemon Institute, the Postal Service has annual revenue of more than $68 billion
and delivers nearly half the world’s mail. If it were a private sector company, the U.S. Postal Service would rank 28th in the 2009
Fortune 500.



